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“…far off location that no respectable 
cosmopolitan person would ever come 
visit,” -	  
	  “   …building an art museum in 
Bentonville, Arkansas, 500 miles away from 
the nearest person who ever would want to 
look at art,”  
- Bill Maher,  Real Time with Bill Maher 






George Inness 
Sunset on the River, 1867 
Oil on canvas 













CRYSTAL BRIDGES POSITIONING STRATEGY 
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• Credibility 
• Collaboration 
• Culture 
• Communication 


John Trumbull (1956-1843) 
Portrait of Alexander Hamilton , 1792 
Oil on canvas 
Jointly owned by Crystal Bridges Museum of 
American Art and The Metropolitan Museum of Art 
Gift of Credit Suisse, 2013 
Northwest Arkansas Tourism Association 
Bentonville to Branson 
	  












CRYSTAL BRIDGES COMMUNICATIONS STRATEGY 
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• Traditional and digital media 
• Public Relations 
• Website, Blog, eNews 
• Social Media 


